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Eurovision Song Contest generated SEK 263 
million for the Stockholm region 

 

The Eurovision Song Contest final in Stockholm drew a large 

number of international visitors and generated SEK 263 million 

in revenue, which is equivalent to 175 full-time jobs. It was a 

fantastic, city-wide music festival and Stockholmers became 

even more positive about major events, according to the surveys 

conducted by Sweco on behalf of the City of Stockholm. 

 

The event was highly rated 

One goal for the event was to encourage Stockholmers to feel like 

participants via events held in Kungsträdgården, on Skeppsbron and 

in select locations throughout the city in the form of vignettes called 

“In Your Neighborhood.” The events were highly rated by 

Stockholmers: 9 out of 10 thought they were good or very good.  

 

“It’s encouraging to see that visitors perceived Stockholm as an 

open, welcoming and innovative city characterized by diversity and 

support for equal rights. It convinces me of the importance of this 

event in relation to the vision of a city for everyone,” says Karin 

Wanngård (S), Mayor of Stockholm. 

 

Performances in the Globe area attracted 38,000 unique visitors, in 

addition to the delegations and media, as well as visitors to events 

in the city. 7 out of 10 ticket-holders were traveling visitors and half 

of them were international. 

 

“The analysis shows what an enormous spin-off an international 

event provides the city. Events are much more than ticket revenue 

and arena costs – they have huge significance for Stockholm’s 

image and for development and jobs throughout the region,” says 

Jesper Ackinger, Vice VD of Stockholm Business Region.  
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The surveys also show that Stockholmers felt more positively 
about the event after the Eurovision Song Contest. 

 

Attitudes toward the Eurovision Song Contest before and after 

(on a ten-point scale) 

 Before After 

Positive image of Stockholm                          7.1                  7.9 

Increase number of visitors                                7.3                  7.9 

Welcoming  7.9 

International status                                   6.6                  7.8 

Enhance the image of Stockholm as a music 

city       

6.4                  7.3 

Increase familiarity with Stockholm globally              6.9                  7.3 

     

 

Attitudes toward the Eurovision Song Contest being held in 

Stockholm 

 Before After 

Very positive                                           28 42 

Fairly                                                      31 28 

Total 59 70 

Neither 27 23                                                            

Fairly negative 6 4                     

Very negative 5   3 

 

       

For more information, please contact: 

Karin Wanngård: contact Ömer Oguz, communications manager, 

phone +46-76 1229234  

 

 

Brief facts about the Eurovision Song Contest 

 Visitors stayed an average of 5.2 days and spent SEK 2,141 

per day. 

 A total of 54,026 articles and 149,150 posts to social 

channels were written about Stockholm in relation to the 

event.  

 The reach of 61.2 billion is the equivalent of every person in 

the entire world hearing Stockholm mentioned as the 

Eurovision host city over 8 times, or every European hearing 

it the equivalent of 83.5 times.  

 9 out of 10 people perceived Stockholm as open and 

welcoming. 8 out of 10 people perceived Stockholm as 

innovative and diverse. 
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The 61st Eurovision Song Contest (ESC) was held in May 2016. 

This time around, Stockholm was the host city. Nine shows were 

performed during ESC week in the Stockholm Globe Arena, as well 

as Eurovision The Party at the Tele2 Arena. Stockholmers and 

visitors alike enjoyed activities all over the city, including in 

Kungsträdgården, along Skeppsbron, and at a handful of other 

locations in the form of vignettes called “In Your Neighborhood.” 

Over 200 million TV viewers watched the Eurovision Song Contest.  


